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Canada Market Profile

This summary provides the most up-to-date data available on Canada as it relates to their people and economy, travel
related motivations and planning behavior and Canadian visitor profile specific to Arizona.

GENERAL COUNTRY PROFILE

POPULATION: g GROSS DOMESTIC PRODUCT (GDP):
394 million ] $1.67 trillion (1.2% annual growth rate)
INFLATION RATE: W PORTS
1.6% $402 billion
EXCHANGE RATES (CAD PER USD): w
193 .~ UNEMPLOYMENT RATE:
11%

Source: The World Fact Book, reporting 2016 data

TRAVEL MOTIVATION AND PLANNING
‘9 Likelihood to Travel to USA

5&% Beach/Seaside attractions 47% In the next six months

Top Travel Motivators

ﬁh% Local Lifestyle l&% 1-2 years

Source used in Destination selection for last leisure Trip .............................................................................................

/0 Maybe some time in the distant future
GL% o 7% vopeonetne e dsonfows
O Websites via computer or laptop 0
2/0 Not likely to ever visit

z&% Information in printed travel guidebooks Expected Travel Party Size (next trip)

zl.l% Advice from travel professionals/travel agents 26% 1 person

Advance Decision Time 50%2 people

1)
16% Less than a month 10/0 3 people

.................... .o......................................................................... Sour((::le:
Brand USA
6/0 More than 1 year ran




CANADIAN VISITATION T0 ARIZONA
@ Visitation Volume to Arizona Visitor Characteristics

17.0 Nights in Arizona

896,467 928,051

900,000 850,200 AZ8.657 1.9 PEL'SOIS Averoge Party Size
Tl NN N sl’218pmyspendmgpe”"p ...................
R0 @ Mode of Entry
.......... 63%ue
2010 2011 2012 2013 2014 2015 2016 27% Auto

Q Visitation by Province @ Main Trip Reason

33% e 84% Leisure

21% 67% Vacation Holiday
o 0 I e s s e eSS EEEAEE S EEEEEEEEEEEsEsEEEsEsEsEsEsEssEsEsEEEEEE
.............................r!.9!.‘.0.......................................................... """"""""""""'"""9.%'.'.v.i'soi!'.'F.[i.e'!-l'(.i's!'g'e.l'q"i?’ej '''''''''''''''''''''''''

23% siich coombic 6% Other Personal Reasons
............................................................................................. o :

0,

13% 0.0 ... 16% Business

""""""""""""" 0 G%Meetmgs
G/o Saskatchewan 6%  Convention/Conference/Trade Show

2% Atlantic Canada

9 Visa Credit Card Travel Spending

Canadian Visa Card Spending ranked #1 in 2016 with 43%

of total International Travel Spending in Arizona.
9 AZ Direct Arrivals from Canadian Cities By Quarter
Q1 1%
I Q2: 19%
I Q3: 10%
I Q4: 30%
437,888 . .
Direct Arrivals By Arizona Region
Calgary: 29% [ Toronto: 23% [ Saskatoon: 2% B Northern: 3%
I Vancouver: 27% [ Winnipeg: 3% [l Kelowna: 1% I Phoenix & Central: 75%
I Edmonton: 12% [ Regina: 2% Victoria: 0.3% [ West Coast: 10%
I Tucson & Southern: 7%
Source: I North Central: 4%
Tourism Economics, reporting 2010-2016 data S

VisaVUE Travel, reporting 2016 data
Statistics Canada, 2016 data
The Conference Board of Canada, 2016 data
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